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INCORRECT LABEL COPY CORRECT LABEL COPY
Castor Oil (58) Castor Oil

Beeswax (6.5) LANOLIN

Candelilla Wax (6.5) Beeswax

Carnauba Wax (3) Candelilla Wax

LANOLIN (8) Carnauba Wax

Ozokerite (2) Ozokerite

Titanium Dioxide (2) FRAGRANCE

D&C Red No. 21 (2) Titanium Dioxide

D&C Red No. 6 Barium Lake (4) D&C Red No. 21

D&C Yellow No. 5 Aluminum Lake D&C Red No. 6 Barium Lake
(5) D&C Yellow No. 5 Aluminum
FRAGRANCE (0.5) Lake

. WaX 5 Qs 4abaze 4l ) shaaY Jipstick label e sl

¢133)) e aiail pas titanium dioxide (islelle dx slas)
(-Mﬁa\ dﬁ)ﬂj\c&w\ eﬁ@lﬁ: ).LS.\JLAM UAA;M—).\S\



Al I 3Y JY0 38 am 2 )Y lanolin 4) ) shaY
43 Oad titanium dasb 2 3¥ 5 — S¥e 1A — INCl s
Ll aglaal LNe) S by ol

sebaceous (» p=aldiui 4uS 55 e 3 ke s lanolin)

& "‘ﬁr@l Thcrapa_utic"-Moj_m”rig_i_m,L‘;oﬂnu is
clinically proven to deliver superior*
moisturization. Its unique cationic formula
. penetrates deeply to rehydrata dry s
* Moisturizes and heals dry skin by worxmmy
with your body’s own moisture to restore
the skin’s natural moisture balance

*Provides 12 hours of moisturizing
effectiveness

« Absorbs quickly and completely leaving

no greasy residue =
Non-Greasy ® Will Not Clog Pores » Gentle
Enough to Use on the Face
*Compared to leading lotions

Directions: Apply as needed to dry skin. o gy Lot
Re-apply often to especially rough, chapped

areas. For external use only. m
INGREDIENTS: WATER, GLYCERIN,
DISTEARYLDIMONIUM CHLORIDE, PETRO-
LATUM, ISOPROPYL PALMITATE, CETYL
ALCOHOL, DIMETHICONE, SODIUM

CHLOPIDE, FRAGRANCE, METHYLPARABEN,
PROPYLPARABEN.

c Toll-Free Product Information
Call 1-800-572-2931

il back panel Jwille sfront panel Gmdlle A
emulsion b 43Y 5 ingredient : 48 (5 clagh Y aaS
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preservative (= 3_)ke & el sib parapen cviscosity
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Labeling Cont.

- Cosmetic packaging is required to declare the ingredients on the
outside container or wrapper

- Drug packaging is required to declare its active ingredient(s) both on
the outside container or wrapper and on its immediate container

outside and inside L ()5S (Sae Gl il

13 Lol Ly o JBle il Sl iSS <lil &Sw container
a5 ¢ Gl Sall anle 5SS 5 3Y Y one container gw OIS
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Placement of information on labels

Front Panel (Most likely Back and Side Panels

to be seen) (Information Panel)
Name of Product Directions for Safe Use
[dentity Warnings

Warning Name and Place of
Net Quantity of Business

Contents Ingredient Declaration

Any Other Required
Information
Lo ) gl glan B ilie cllgiuall ol o ¢S5 (sla front panel

.(moisturizer,cleanser,toner,shampoo )
U Sl 483le Ll L jdentity 4o shas ()5S Le Llal*

Lals a5 ele Lled shany a5 () sllually CilS Ll Lga @ jlias)
(cleanserd Cualla &l &) L



Placement of information on labels

Inner container
(If packaged in an outer container)

Front Panel Information Panels

Directions for Safe use
Warnings

Name of Product Narme and Place of Business
Net Quantity or Contents

e

Any Other Required Information
ingredient lede hls (K55 )5 pially fia | slas
declaration.

Can a cosmetic product classified a drug at the
same time?

1

* Yes
* In USA

* Meets the definition of both cosmetics and drugs



Cosmetics which are also drugs
Antiperspirant

[ncorrect label copy Correct label copy
[sobutane Active ingredient:
silicone oll Aluminum chlorohydrate
3utane
Aluminum chlorohydrate Cosmetic ingredients:
[sopropyl myristate Isobutane
Denatured alcohol Cyclomethicone
Jropane Butane
3entone 38 Isopropyl myristate
D alcohol 40
Propane
Quaternium 18 hectorite
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A Sunscreen Label

ACTIVE INGREDIENTS:
OCTOCRYLENE, OCTYL SALICY-
LATE, AVOBENZONE**

COSMETIC INGREDIENTS:
WATER, GLYCERIN, PROPYLENE
GLYCOL, CYCLOPENTASILOXANE,
PVP/EICOSENE COPOLYMER, PAN-
THENOL, STEARIC ACID, PHE-
NOXYETHANOL, DIMETHICONE,
GLYCERYL STEARATE, PEG-100
STEARATE, TRIETHANOLAMINE,
METHYLPARABEN, ACRYLATES/C10-
30 ALKYL ACRYLATE CROSSPOLY-
MER, CHLORPHENESIN, DISODIUM
EDTA, PROPYLPARABEN, TOCO-
PHEROL, XANTHAN GUM

Additional Examples for OTC drug-Cosmetics

* Antidandruff Shampoo

* Toothpaste: if contains fluoride

* Antiperspirants

= Mouthwash: if contains ingredients to prevent or treat gingivitis

» Facial foundations: if contain sunscreens with claim to protect from
harmful radiation

* Facial Cleansers: with anti-acne ingredients
= Hand soaps: if contain antibacterial

¥ Ue 519309 yiizn antidandruff 4z o sSu Ll suelill DUie
ua.:).uuﬂ JLAAGm\ olaa 13} u\.u»‘}_“ UJAMGAIM u.nmj‘
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Cosmetic claims vs drug claims

* Moisturizes skin

* Cleans hair

* Freshens breath

* Minimize the appearance of wrinkles
* Reduces wrinkles

* Eliminate wrinkles

O Prevent chapped lips
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.drug claims (=

A cosmetic is considered misbranded
if.....

' Labeling is false or misleading

» Label does not state

* the name and address of the manufacturer, packer or distributor
* the net quantity of contents

' The required information is not stated prominently and in
terms that it is read and understood by consumers under
customary conditions of purchase and use

' The container or its fill is misleading
LS e wdld suade misbranded ziiadl ey S
a¥e Jue allaga s ele led shany anay S Lal Jie € 4y iy
L regulation —s_ai Lo 48 15 4y Gl HEll Hlae) | glaat
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Which cosmetic brand is best?

* No one brand of cosmetic is best
*» Selection of one brand over another depends on personal preference
* Price does not necessarily indicate quality

* Some low-priced products compare with similar but more expensive
one

d\}_._uj\ J\_Q * Use the products you like, whether they are inexpensive or expensive
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Cosmetic Claims

* Claims: statements found on product labels, in TV ads, social media,
brochures... indicating:

- Expected positive effect of the product (visibly tightens pores..)
- The look the product provides ( vibrant color)
- The absence of ingredients

* Created by marketing people to make products sound catchy,
innovative, and raise consumer’s interest

* Many of them are not recognized by FDA and have only limited
scientific evidence

* The use is not prohibited

s visibly tightens pores «siSa (58 Wl i Jiay
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Cosmetic Claims

* Preservative-free Products:

- questionable if the product contain water

- pH, ethanol, airtight container

* NO added preservatives: non-preservative preservative
* Dermatologist Recommended

* Clinically Proven: not informative without being aware of the study
details

* Patented Formula: related to the technology of how the product is
manufactured and not the actual effect of the product

* pH Balanced: most product are formulated with pH range compatible
with skin

48 5 L (Saw @S watery base el IS 13-

L Ofad Gl e g oliadas 131 el o s il Adadla o) g
A’y S sl in high acidic ph aeibla 15358 (Sae V)
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Hypoallergenic? Non-Comedogenic?
Dermatologic Tested? Laboratory tested?
Our research says? Designed for sensitive
skin, All natural (misleading)

* There are no regulations setting up standard definitions of them
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In Canada: Guidelines

publications.ge.ca/collections/collection_2014/5c-he/H128-1-06-452

= Net impression taken into accoun < Drug clam or impression/claims for
-« Qualified with cosmetic term physiclogical effect

= Each claim must be true and verifiable » List is not exhaustive

= List is not exhaustive

1. Substrate Type

| Acceptable Claims Unacceptable Claims
A. Hair - Removes loose dandruff flakes from « Controls dandruff
i) Hair Care the hair - Eliminates dandruff
= Makes hair stronger - Dandruff shampoo
= Forlifies the hair « Anti-dandruff shampoo
* Looks thicker « Stimulates hair follicles
* Thickens hair = Alopecia
= Adds body = Prevenisftreats alopecia
* Thickens hair shaft * Prevents hair loss/hair thinning
* Repairs split ends/dry/damaged hair * Replaces thinning hair
« Revitalizes hair'hair's beauty * Restores hair calls
* Nourishes hair/hair nutrient « Stimulates hair follicles
{must qualify in cosmetic sense — « Stimulates hair growth
moisturize, shine, texture, softnass, « Deeply root penetrating (i.e. any
beauty) action under the scalp)
* Healthy hair (in the context of « SPF
appearance)

Jezn 9uld A prevent hair loss swbd M ¢ a0
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Home » News & Evenls » Press Releases » L'Oréal Sellles FTC Charges Alleging Deceplive Advertising for Anti-Aging Cosmelics

|'Oréal Settles FTC Charges Alleging Deceptive @ L

Advertising for Anti-Aging Cosmetics
Claims that Skincare Products Targeted Users’ Genes Were Misleading, FTC Says

SHARE THIS PAGE o o @ Related Cases
Oreal USA, Matter of
L'Oreal USA, Inthe Mat

June 30, 2014

CALENDAR

TAGS: decepfive/misleading conduct | Health Care | Over-the-Counter Drugs and Devices | Related Actions
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islation Policy Watch  Insighis  Guidelines E-Commerce Business

“Anti-Aging” Claim is illegal in China? &

Videos 00O

4 ;9.( Roger Ying
L 1)

ANTI-AGING CLAIM
¥ES NO

Insights
CosmeticsBridge

ASIA PACIFKC

Cosmetics Bridge Regulatory Alert, recently a2 domestic cosmetic company in China was punished and fined by Shanghal

Bureau of Market Supervision for advertising "anti-aging” functions of the cosmetic products on eCommerce platforms

According to our insights, the product has been tested for moisturizing, anti-wrinkle, and soothing functions. In the general
marketing strategy, it is enough to support to claim of the product’'s own anti-aging functions. And the brand zlso stands that

anti-wrinkle is equal to anti-aging efficacy. However, the China authority does not think the same way

) el s puan Willegally in china ¢SleY) ala
. wrinkles « 483e Al 43 aally Chil o Jac Gladidlle



Cosmetics Packages
Some of the common information you’ll find
includes:

* brand name and product name

* product type/purpose and description

* ingredient list

* symbols

* the product weight or volume (net contents)
* usage/storage directions

* manufacturer contact details.

¢ Sy S &\3 packages Jle Leddls &, "?ﬂ\ il gleall 4

pladl Gl Lea 83 = 5 A G sall pana s

packaging & labeling ? o Al s
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Net
contents

Directions _ _

Manufacturer/
Distributor

Other
symbols

eg Recy€lable
Cruelty Free

INCI List
4ist of ingrediets in
descending order
of concentration

~PAO

"Period after
opening"

The product must
be used within the
timeframe noted
inside the jar
symbol (in months)
after it has been
opened.

L claiidl o, aa 6853 front panel ,back panel &aic
i L Js) iy ala ai¥expiration date aele (sSw
Al Jaxs lie b pall ea (e sla 93 ¥

Product identity
statement of what
the product is

Finger pointing
to the book:

this symbol tells you look
alsewhere in the packaging
for additional information,
for example in 3 leaflet,

358 Al i ala

- P=e

?_’7 Warnings/cautions

3 INCl list:

All Ingredients

are shown in descending
order of concentration
The Ingredient listing also
includes the generic name

card or tag for any pecfume orfand
. flavour
Name/location —_O
of manufacturer 0 T Country of origin
distributo
Y < 3 20-}@ Net ¢ ts
i
Der griine punkt i(® = PAO:
ey et s
symbol talls you the time
s """',, sy limit within which the
Geyosatand s »°f product should be used
all packing componsnts.

after opening it provided
the praduct has been stored
under normal conditions.



Expiry date (BBE/PAOQ)

[ B
—e—-
36M

Period after opening: the L .
product must be used within
the timeframe noted inside the Best before end: the product must
jar symbol (in months) after it be used before the marked date
has been opened. Used in EU (regardless of when it has been

for cosmetic products with a open). In EU any cosmetic product
that has a lifespan of less than 30

Shdft'llj'fe of at least 30 months must show a "Best before
montns. the end of" date.

Oy ylay 95 9Y) Aa3Y) CwsExpiry date US4yl
jar 3= oSk POA:period after opening Y
PR el VT Lalina 3 ) sealls s a5 a8 Legle 5 4a 5ida
)8 pmhy gl Luae el Vo e JB iiall shelf life (5S8 Wl
4l 8 o Jadlay miial ala 13 aglents Mistability study
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(S8 W) Gl Ageeeer® 4l Jay ¢ Jal



Important or legally required information

e

Reference to enclosed or attached information: The The ‘e’ mark (Europe): Cosmetics mustbe

EW Repulation requires that this symbol is used if the labeled with their nominal net content. The 'e'mark is
product label is toosmall to contain the compulsary is used in Europe to indicate a brand complies with
information and it has instead been provided on a average fill requirements, "Packaged goods labelled
|eaflet/tag. with the e’ mark are declaring their complianca with

the requirements of the "average system’ under

Directive 76/211/EEC” [Gow.uk).

AS 30 Ualine 4305 131 Sy iy qunal 58 U5 ey (S
03 5o AUS & cllSaty edcdale 48 ST S 480k i
1358 ¢ [abel <aad o) CauSall Caad L@ Gl ye ¢ Lale
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ANEA
R YR

PETE HDPE

- o

Recyclable: This symbaol means that the packaging of ‘ 3' > ‘ 4' > ‘ 5' b
v PP

the product can be recycled.
LDPE

A a®
AAYIA

Plastic classifications: On plastic packaging you'll
often see 3 symbol that tells you what type of plastic
the packaging is made from so you can recycle it
correctly.

The Green Dot: Widely recognized in many European
countries, “it signities that for each piece of packaging
a financial contribution has been paid to a naticnal
sackaging recovery organisation” (Walpak couk)

e sale) (Sapackaging dalac ‘JA dadA i) 30l
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Cruelty Free

INTERNATIONAL

Cruelty free: US-bazed organization that certifiss
products that have not been tested on animal nor
containingredients tested on animals. It has certitied
over &00 companizs.

)
( \\;/‘,
ZSEN
cruelty

Petz's Beauty Without Eunnies:US-besed

organization that certifies products that have nat

heen tested on animazl, nor containingredi

ananimals. thas certified gver 1900 comoanies.

‘%@

NOT TESTED
ON ANIMALS

Choose cruelty free: Australian organization that

Certification
r————— - body symbols:
certified over 250 companies. Cr- u e |ty F re e

) certificate 233 & 50)) (g2 Jaead 48 )5S Ul U

S Al (e Bas 6l 2381 = 9 g ccruelty free a5 paniue
| g od (o s S ey (231 1S (230 L Al Lea (SO
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Certification body
symbols:
- Organic
- Natural

-~y
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Nz
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Certification body symbols: Vegan

)
egan

Vegan: US-based organization certifying vegan Vegan Society:UK-based organization certifying

products. vegan products.
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